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New Ukrainian Documentaries Tell the Stories of the War

The State of Press Freedom in CEE

NATPE Budapest 
International’s vibrant return
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Back to Budapest!

t has been three years since out last 
magazine last came out here in Buda-
pest. That is a long time. A lot of things 
changed during this time due to the pan-

demic and the industry is still in a type of a 
hybrid mode of making “virtual” and “in-per-
son” business.

For that reason, most of our new issue will be 
dedicated to the business, trends and deals that 
are set to mark NATPE Budapest International.

However, we do not forget what is happening 
in Ukraine and bring you three more stories 

about the war: one in the form of documentaries, 
and two with the personal accounts of Ukrainian 
military correspondents.

After the COVID break, we once again bring you 
the CEE Breakout Hits and PITCH&PLAY LIVE! 
format contest organized in partnership with 
NATPE.

In this issue, we also look into the increasing sat-
uration of the VOD niche in CEE, and also at the 
big challenges for media freedom in the region.

Have a successful market!
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Tibor Fórizs leaves Antenna abruptly

Just eight months after he was appointed Regional Programming Director, 
Tibor Fórizs has left Antenna Entertainment. “After the departure of Tibor 
Fórizs, Francesco Denti assists in the implementation of the processes taking 
place in the programming department as an external consultant,” Antenna 
confirmed.

Starlight Production busy with 18 projects shot 
before the war

In late March, Starlight Production announced the resumption of 
post-production for projects shot before the war. Volodymyr Lokot-
ko, Head of the unit, told Detector Media that they are completing 
18 Ukrainian productions. This is almost the full amount of the 
normal spring period, or about 300 hours of content.

Telemundo announced a landmark co-pro-
duction deal with industry-leading Turk-
ish production and distribution company, 
Inter Medya, to further capitalize on 
the success of Turkish formats for Span-
ish-speaking audiences in the U.S. Under 
the multi-year agreement, the compa-
nies will co-develop and co-produce new 
long-form scripted Turkish series to later 
be aired exclusively on Telemundo in the 
United States.

Lithuanian journalist raises 
money to buy Bayraktar 
drone for Ukraine

Lithuanian journalist and social 
media personality Andrius Tapi-
nas launched a crowdfunding 
campaign to buy a Bayraktar TB2 
military drone for Ukraine. The 
needed $5 million were collected 
in just three days. Following this 
great support, Turkey decided to 
donate the drone to Lithuania and 
provide ammunition for the col-
lected sum.

Telemundo and Inter Medya 
sign multi-year 
co-production deal

THE BIG GAME

Stefana Zdravkova is 
the new CEO of Nova 
Broadcasting Group

United Group announced the ap-
pointment of Stefana Zdravkova as 
CEO of Nova Broadcasting Group, 
as of May 13. Her appointment will 
allow Dirk Gerkens, who has suc-
cessfully managed the company as 
CEO since November 2021, to dedi-
cate himself entirely to his work as 
Director of Programming, Produc-
tion and Advertising Sales at Unit-
ed Media.

THE BIG GAME

TRT plans own streamer with original series

Edward Miszczak, member of the board 
and program director, has said goodbye 
to TVN Group. He was associated with 
the broadcaster since its launch in 1997. 
Polish media speculate that he will most 
likely replace Nina Terentiew at Polsat. 
She would reportedly move to another 
role within the holding.

Program Director Miszczak 
leaves TVN Group

The hit Ukrainian comedy series Servant of the People, which helped 
Volodymyr Zelensky become Ukraine’s President, will get a remake 
in Poland. The rights to the format have been acquired by Polsat. 
Casting for the series has already started.

Poland gets own Servant of the People

The Turkish national broadcaster TRT is currently working on a new dig-
ital entertainment platform called TRT Dijital to compete with the local 
platforms Exxen, BluTV and beIN Connect as well as international stream-
ing giants like Netflix and Disney+. Several new series will be launched on 
the new service. The launch of TRT Dijital has been set for 2023.

If you are not a member of our global TV industry network, don’t be the last to know 
what happens now. It’s time to join TVBIZZ. Visit www.tvbizz.net. You can also download 
our free apps for iOS and Android and browse the headlines on your device.

The newest channel of Czech Television, the station ČT3, will stop broadcast-
ing in January 2023. This is part of the austerity measures announced this 
week by CEO Petr Dvořák. By 2024, the public service television must save 
910 million CZK. The reason is the overall economic situation in the country, 
high inflation and a long-term unincreased television fee.

CT announces austerity measures, shuts down CT3 in 2023

On June 1, CME announced that it has closed the transaction to acquire RTL 
Croatia. Tonko Weissmann now serves as EVP – Croatian Operations of RTL 
Croatia, Branko Čakarmiš is the President of the RTL Croatia Management 
Board and CEO - Adriatic Region. 

Two weeks later, United Media announced that it has become the majority 
owner of Montenegro’s leading private media company Vijesti.

CME grows in Croatia, United Media –in Montenegro

The streaming platforms will have to pay 
a tax of 4% of their revenues from sole 
transactions or subscriptions, according 
to legislation passed by the Romanian Par-
liament. The tax will be used to fund the 
national film fund, managed by the Ro-
manian Film Center.

Romanian parliament 
approves new streaming tax

Levendis takes over 
Antenna Group CEO post

Bert Habets has decided to leave Antenna 
Group for personal reasons and George Lev-
endis has taken over as CEO. Habets, former 
head of RTL Group, became Antenna’s CEO 
in November last year, supervising all me-
dia assets of the company. George Levendis 
will reportedly manage ANT1, Makedonia 
TV and Antenna Studios.

8  / TVBIZZ MAGAZINE / NATPE BUDAPEST INTL 2022 9  / TVBIZZ MAGAZINE / NATPE BUDAPEST INTL 2022

https://admin.ceetv.net/SingleEditor?code=59344
https://admin.ceetv.net/SingleEditor?code=59344
https://admin.ceetv.net/SingleEditor?code=59344


olodymyr, Daria, please 
tell our readers a little bit 
about The Organization of 
Ukrainian Producers (OUP) 

- when was it created, who are the 
members and what is the goal of the 
Association?
Volodymyr Borodianskiy: We created the 
Organization in the middle of March 
2022, soon after the war started. We, 
as Ukrainian producers, took on a new 
challenge: not to allow the enemy to 
destroy us and our industry. For me 
personally, it was also about telling 

the world our own reflection about 
premises, conditions, and causes of 
the war. The films are aimed, primar-
ily, at the Western audience, and are 
based on personal stories. 

Seven film and TV producers with de-
cades of experience in production and 
worldwide distribution, including Net-
flix, Amazon — Daria Leygonie-Fialko, 
Victor Mirsky, Alla Lypovetska, Maryna 
Kvasova, Iryna Zaria, Ihor Storchak, 
and Volodymyr Borodianskiy.
Daria Leygonie-Fialko: When the war be-
gan, all Ukrainians asked themselves 

one question: how can I be useful? 
Someone found himself volunteering, 
someone went to the army, and so on. 
We saw ourselves united and using 
available means to tell the world what 
is happening in Ukraine. Creating the 
OUP, we understood that the most ef-

fective and fast language for this time 
is documentary. Now, after almost 4 
months of wartime, we are ready to 
discuss extension of forms and genres 
to continue our work, especially fea-
ture films and TV series. The subject 
will remain the same - we will contin-
ue to talk about the Russian military 
aggression and its origins, but genres 
and formats may be different.

How many projects are currently in 
the pipeline?
Volodymyr: Seven: six documentaries 
and one feature. Half of the docs will 
be completed by the middle of Au-
gust. The rest are at different stages of 
shooting and development. Shooting 
of the feature film began very recently.

Could you tell us more details about 
the projects you are currently 
producing? How is the work process 
organized in the times of war in 
Ukraine?
Volodymyr: 9 Lives is a film about ani-
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New Ukrainian 
Documentaries Tell 
the Stories of the War
Volodymyr Borodianskiy and Daria Leygonie-Fialko are both well-known to the 

international TV community as talented television managers and producers. After 

Russia started its invasion of Ukraine, they joined forces with other colleagues from 

the Ukrainian TV industry to set up The Organization of Ukrainian Producers (OUP) 

and immediately started working on their first projects. Despite the ongoing war 

which is the main focus of the productions (six documentaries and a feature film), the 

first finished works will be released already this summer. Volodymyr and Daria told 

Georgi R. Chakarov about OUP’s slate of ongoing productions which are aimed at the 

international audience and their plans to further grow the organization’s activities 

through co-productions and partnerships.

mals at war. A war is hard for everyone 
but pets are especially defendantless. 
And, of course, it’s about people, be-
cause pets’ lives are highly tied to their 
humans destinies. 

Main Station of Hope tells about depths 
of human nature, how unexpectedly 
heroic a man can be. Also we see them 
dramatic stories of Ukrainian refugees. 

Against All Odds explores how Ukraine 
was able to stand against the Russian 
troops for the first month of the war, 
despite the fact that experts gave us no 
more than 3 days.

Nuclear Legacy is a ‘research’ about 
the Budapest Memorandum. It was 
supposed to guarantee security for 
Ukraine, but in fact turned out to be 
just a piece of paper. One of these 
three ‘guarantors’ is actually an ag-
gressor now. But it’s a film not about 
the past — it’s about the future. What 
can be a guarantee of safety in the 
future? Only a country’s own weap-
ons? Will we live in a world with so 
much weapon it can’t stay unused.  
Another doc is about propaganda, we 
still don’t have a final title. The movie 
raises the questions: ‘’How can it be 
that TV slogans are bigger than the 
closest people relationship?”, “Why 
do these strange people want to kill 
us?”, “Why is it possible that the war 
crimes are so inhumane?” and “Who 
can remain unbiased and objective 
when misinformation, emotional 
manipulation and substitution of 
concepts become weapons of mass de-
struction?”. We will take an example 
of the Russian propaganda machine 
and show how it works, what stays 
behind, whose responsibility it is 
and what are the consequences. Now 
we are thinking of a foreign director 
for this film, someone who feels the 
Western audience.

The last one is the film Mariupol. 
Unlost Hope. Story of a crime through 
the eyes of a victim who managed to 
survive — Mariupol journalist Nadiia 
Sukhorukova.

And we started our first feature mov-
ie The Day I Met Spriderman in cooperation 
with the main partner of the film - 
large video production AMO Pictures. 
It’s produced by Alla Lypovetska and 
Marina Kvasova. The movie is based 
on a true story of a boy from Irpin who 
was separated from his parents during 
evacuation. Loss, hope, help and won-
der will blend in the film.

The filming process doesn’t look like 
in peacetime: we actually plan very 
vaguely and significantly depend on 
war events. 

What is your approximate budget 
for content and how are you raising 
funds?
Daria: The OUP’s initial budget was ac-
cumulated from the founders personal 
financial contributions. It allowed us 
to immediately enter development and 
production of the first documenta-
ries. We will cover part of the projects 
exclusively with our own money, but 
for more expensive films, requiring 
more serious investments, we are now 
looking for international partners and 
customers. We already have projects 
where development proceeds together 
with foreign companies.
Volodymyr: We have two types of bud-
get: $40-50 thousand for an episode of 
a standard documentary and $200-500 
thousand for ‘boutique’ projects that 
we also have in our portfolio. So, we 
work with funds, pre-sell to global 
distributors, etc.

When can we expect the release of 
the first completed documentary 
works?
Volodymyr: Definitely by the end of the 
summer, maybe in July. Main Station of 
Hope, I think. 

Daria, you will be attending NATPE 
Budapest International. What have 
you planned for the market? 
Daria: We participate in NATPE both as 
a part of the Ukrainian delegation and 

The filming 
process doesn’t 
look like in 
peacetime: 
we actually 
plan very 
vaguely and 
significantly 
depend on war 
events. 

We make 
projects 
for foreign 
audiences, so 
an outside view 
is welcome.

Volodymyr Borodianskiy

Volodymyr Borodianskiy

Daria Leygonie-Fialko

9 Lives
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leksandr, the World woke 
up on February 24 to the 
news that Russia has waged 
a full-scale war against 

Ukraine but we both know that it 
has been going on for more than 8 
years and you have been covering 
these events since the very start. 
Based on your experience as a war-
time reporter, did you expect Putin 
to launch a full-scale attack?
To the bitter end, I believed that there 
would be no war. After all, it is illog-
ical and without any clear purpose. 
In addition, I was convinced that 
putin would not be able to win it. It is 
impossible to defeat a united nation 
of millions. Therefore, the morning 
of February 24 was a shock to me. The 
events of the first days of the war took 
place right in front of us. 

Since my family and I live in the 
Stoyanka area, the first propellers to 
bomb the Hostomel airport flew over 
us. They were getting into a battle line 

independently, we have scheduled sev-
eral personal meetings with colleagues 
and potential customers.

OUP recently announced a docu-
mentary project called “Ukraine 
that Surprised Us” for Polish di-
rectors and screenwriters. Are you 
planning similar initiatives with 
other countries?
Daria: On the one hand, with this 
project we would like to express 
special gratitude to Poles for their 
unprecedented support for Ukraine. On 
the other hand, it’s interesting for us to 
hear their point of view. Now the whole 
world is constantly asking Ukrainians: 
how are you? But on February 24, 2022 
life changed not only in Ukraine. 
Millions of refugees fled to Europe, 

mainly through Poland, and most of 
them found shelters there. That’s why 
we would like to find out what our 
closest neighbors feel and think, how 
they saw this war and us, Ukrainians.

We will start with Poland, see how 
it goes, and then will think about oth-
er countries. But I can say for sure that 
we do not limit ourselves in ideas, so 
any unexpected projects and collabora-
tions are possible.

How are decisions taken within the 
Association and do you get support 
from the state and/or international 
partners?
Volodymyr: We make decisions about 
new projects and their financing once 
a week by a simple majority of votes, 
it’s easy for 7 people. All co-founders 
act as curators of some OUP films 
(they choose themselves) and provide 
all necessary to create high quality 
content. 
We all work with distribution, promo, 
raising funds, every team member 
uses his/her own network, possibil-
ities, strengths. For example, Daria 
and Ihor Strochak are involved in ne-
gotiations with foreign partners and 
promo on film markets. Alla Lypovets-
ka communicates with donors.

The OUP doesn’t have specific plans 
to work with the state but we are look-
ing for international partners. First of 
all, we make projects for foreign audi-

Our task is to 
create a pool of 
films, sell them, 
earn money 
and invest 
them in the 
next films.

ences, so an outside view is welcome. 
Then we try to attract additional fund-
ing and increase production capacity.
Our task is to create a pool of films, 
sell them, earn money and invest 
them in the next films. Co-founders 
have no goal to share the profit in the 
first year, but we want to increase OUP 
funds from seven million hryvnas to 
two hundred million, and reinvest 
them into filming.

How do you select projects for fund-
ing by the Association? 
Volodymyr: Quickly (smiles). We select-
ed our first six projects in less than 
a month from the launch,  decided 
on funding, and started shooting. In 
peacetime, it would take 4-5 months. 
Technically it’s pitching with a 50%+1 
voting of the OUP co-founders. We all 
understand the docs should be inter-
esting to people in Europe, the United 
States, Australia. Therefore, when we 
choose topics, first of all, we think 
about the Western viewers. 

How do you plan to extend OUP’s 
activities in the future?
Volodymyr: I can see even more events 
worthy of being filmed. Defense of 
Kyiv. The tragedy of Bucha and Irpin. 
Azovstal defense. Volunteer move-
ment. The war gives us many heroic 
stories that must be screened. We only 
have to win. ▪

before our eyes. There were several 
dozen of them. I realized that these 
were the russian troops, seeing the 
Ka-52 model, and in a few minutes 
the first explosions were heard from 
Hostomel. Later, the military aircraft 
was put into operation, and then I 
recognized it is a large-scale war.

Where were you on the first night 
of attacks? What were your first 
actions?
I spent the first day with my family. I 
thought that the next morning every-
thing would be over, that the russian 
army would shell its targets, show its 
strength and that would be it. Howev-
er, watching the news all night long, 
I got a stronger feeling that there was 
the start of a large-scale war. 

On February 25, at about 6 a.m. my 
wife got our children ready, as well 
as packed the most necessary things, 
which could fit in her tiny car, and 
left. I stayed, because here in Kyiv 

 FOCUS ON UKRAINE  FOCUS ON UKRAINE

This War Will Make Us Stronger
Interview with TSN journalist Oleksandr Zahorodnyy

Oleksandr Zahorodnyy is one of the 

best-known faces in the reporter team of 

TSN (Television News Service), the news 

department of leading Ukrainian media 

group 1+1 media. Since 2014, Oleksandr 

has been bringing his stories from the 

Donbas front in the most-watched cen-

tral newscast in the country prior to the 

full-scale invasion of Russia. 

Zahorodnyy, a seasoned military reporter, 

tells Georgi R. Chakarov that even he did 

not expect that Putin will give the order 

to attack Ukraine and he found himself 

in rather dramatic and perilous circum-

stances in the first days of the big war, 

but managed to find a “safe harbor” at the 

office of his work. Now, he continues to 

regularly report from the hottest spots 

in the country and believes in Victory and 

peaceful life afterwards as part of united 

Europe “because Ukraine deserves it”.

I tried not 
just to stay 
there doing 
nothing, but 
simultaneously 
to make stories 
with my mobile 
phone.
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there is my job and the house. In 
addition, at that time I was also sick 
with COVID-19. For a few days I had 
bad saturation, everything was ex-
ploding there. It was clear I could not 
leave for anywhere. Later, the russian 
army tried to destroy huge warehous-
es to take us into a ring, tanks were 
put into operation. The occupiers 
tried in such a “Hussar way” to jump 
into Kyiv through the Zhytomyr 
highway. Certainly, they failed to do 
so. There were our tanks and our ar-
tillery. In short, I saw a tank battle. I 
even have a photo of me sitting on an 
enemy tank with the “V” letter.

Now, I wonder if I would do it again, 
risking my own life, because the tank 
could have been mined. In addition, 
there could be russian tankers inside. 
However, at that moment I felt that I 
needed to take a picture. The engine 
was turned off, but the electrical 
equipment was on. In general, there 
was a feeling that they ran away 
minutes before that. Someone else’s 
energy was still there. 

On the third day, a neighbor called 
me and said that there was a cat and 
a dog named Dimon left in the house. 
So, Dimon and I lived together until 
the 11th day of the war. We survived 
several serious bombings, a shootout 
in the neighborhood. Then the rus-
sians bombed the gas station.

For about a week we had no light, 
no heating, no water. However, I tried 
not just to stay there doing nothing, 
but simultaneously to make stories 
with my mobile phone. I have filmed 
everything, and 3-4 news out of this 

were aired. When the russian troops 
set fire to the warehouses, the fire 
got up in the sky, and everything was 
covered in heavy smoke. I realized that 
Dimon and I would not be able to stay 
like this for too long. Since then, I 
have been living at work. 

You have been on the Donbas front 
for 8 years. Could you describe what 
the war looked like during that peri-
od? How would you compare it to 
what happened after February 24?
In 2014, Putin was taking small steps, 
constantly increasing his appetite. 
The Head of Kremlin needs not only 
Donbas or Crimea. He needs the whole 
of Ukraine, and maybe the whole of 
Europe.

Being present and reporting from 
some of the hottest war spots, what 
measures do you take to protect 
yourself and your crew?
I was often reproached that I spent 
much time in Donbas without a 
bulletproof vest and often without a 
helmet. When serious shelling close 
to Kyiv started, it was almost the first 
time I wanted to have a bulletproof 
vest. Somehow you feel safer in it. 
These are the rules written in the 
blood and lives of innocent people.

We are also required to carry a first 
aid kit with us. We always look for 
where to hide if there is a dangerous 
moment when going to a place of 
events. However, no matter what, 
I’m sure that everything will be fine 
with me. I have a lot of plans for the 
future.

How do you prepare for your 
reports? Do you coordinate your 
work with the Armed Forces? Are 
soldiers willing to cooperate with 
you?
In fact, for 8 years of the war I have 
been repeatedly saying that it was 
the easiest to write news on military 
issues. My personal opinion is that it 
is much harder to make stories about 
classical music concerts. This can be 
explained by the fact that during the 
war I started filming by myself. The 
operator is not always ready to go. 
And it is almost impossible to screw 
up with filming a firing tank, as well 
as a fighter who shoots. 

All this is easy to fix, easy to edit 
and to write. As a rule, plots from the 
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ourselves. We are more flexible. We 
fight skillfully.

What would be your personal mo-
ment of triumph in this war?
I am sure of what my personal tri-
umph will be after our victory. I really 
want to do reporting from Donetsk. 
I will be happy again when I can be 
stuck in the insurmountable traffic 
jams of the capital. It will be a great 
joy for me when we become part of 
an open and united Europe. We really 
deserve it. I will be sincerely happy, 
realizing that a peaceful sky is above 
my children’s heads.

I will be right back in a plane as a 
pilot. I will get up in the sky, have 
a look at the country from a bird’s 
eye view, inspect all the destruction 
that we will rebuild very quickly. 
After all, we want to get rid of these 
memories.

What does your family think about 
your work?
When my mother was alive, she was 
very worried. Soldiers at the front line 
often asked us not to show them, so 
their mothers were not worried once 
again. However, my mother used to 
always know where I was. My wife 
also always cares, but she understands 
that this is my job. She is not getting 
hysterical, just asking to call back 
upon arrival. The children are still 
small, so it is easier with them. In any 
case, I try to calm everyone down and 
to not tell every detail from the front 
line.

What will you focus on profession-
ally and personally once the war is 
over?
Honestly, I have no idea. I am already 
quite a “worn” journalist. Definitely 
some changes will happen to me. Let 
us win first, and we will see. Nowa-
days, the views and comments on the 
reporting are giving me and others 
strength. I understand that people 
need my stories. In addition, there are 
cases when viewers call and thank you 
for your work. This cannot be anything 
but motivation to continue the job. 

This war will make us stronger. This 
will be the first global victory of Ukrai-
nians that will unite everyone. We 
will become more visible on the world 
map. We will be respected. Every 
Ukrainian will be the superhero who 
defeated the huge monster.

We are a small but a very proud 
and strong country. We have already 
“given a light” to the second army of 
the world. So, let’s start the fashion 
for Ukraine. Many will want to look 
at the country and its unbreakable, 
strong-minded people. ▪

In fact, for 8 
years of the 
war I have been 
repeatedly 
saying that it 
was the easiest 
to write news 
on military 
issues.

front line are what you see. In addi-
tion, many fighters already know me, 
and are beginning to recognize me at 
checkpoints.

What are some of the most extreme 
wartime situations you have faced 
and covered in your reports during 
this time?
People died near me, I had to see 
many torn bodies. I will never forget 
what torn human bodies smell like. A 
few days ago, we were all on the road 
together and a very powerful projectile 
exploded close to us. Everyone cap-
tured that moment.

In addition, a soldier was wounded 
in front of my own eyes. At first, we 
were all standing in one place, and 
then the commander said that VOG 
could fly over there, so we moved a few 
meters away. One soldier was wound-
ed, but I was not hit. This is a kind 

of luck. I try not to focus on being a 
military correspondent.

War is mostly a time of darkness 
and pain, but there is also light, 
hope and triumph. Based on your 
experience, what makes Ukrainians 
ever so full of hope and believing 
in the final victory despite all of 
Putin’s monstrosity?
Ukrainians love freedom. After the 
Revolution of Dignity, the world 
views have changed. At some point, 
people who were in the Independence 
Square and later in the streets of 
other Ukrainian cities realized that 
they were in power. Each of us can 
do something for this country, build 
another Ukraine, the one we want. 
We have changed. As the President 
of Ukraine Volodymyr Zelensky said: 
“Each of us is the President.” In ad-
dition, we are successfully defending 

I will be 
sincerely happy, 
realizing that 
a peaceful 
sky is above 
my children’s 
heads.
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efore we began our conver-
sation, you warned us you’d 
only slept a few hours. Is it 
your new norm? 

I usually sleep enough, because 
sleep is one of the sources of not 
only productivity but also safety. 
In this case I had to prepare a story 
from the frontline for the Ukraine 
24 morning slot in the national 
telethon. It’s a regular situation 
that can happen even in the time 
of peace. The only difference is the 
topic of the story. 

You live in Kyiv. Some of its res-
idents sleep in corridors of their 
flats or spend nights in bomb 
shelters, while some are living in 
the metro stations…
I evacuated my family. I feel bet-
ter when I’m only responsible for 
my own safety. I don’t sleep in the 
corridor, I prefer my bed. Despite 
even that being at home I could hear 
fighting that was going on right 
outside the city. 

There was a funny situation at the 
very beginning of the war. I decided 

to soothe a panicked elderly woman at 
a store. I told her, “Think to yourself, 
it’s a residential area, there’s not a 
single military facility here. Only 
civilians live here. What could they 
[Russians] be seeking here?” I think 
the lady is still recalling my words 
with bitterness, because no sooner 
had I told her that than there was a 
strike on the parking lot near which 
we were talking. The panes in the 
nearby store got smashed. And in 
a couple of days our neighborhood 
became one of the hottest in the city, 
especially after the missile strikes 
and terrible destruction of various 
buildings. 

This is the reality you really can’t 
accept. It’s evening, you’re home 
and seemingly safe. The next thing 
there’s an explosion, after which 
you begin to understand the people 
of Japan, the land of earthquakes. 
Then you learn you don’t even have 
to take a car to see the epicenter of 
the explosion. The war is close. It’s 
within arm’s reach. And, alas, there 
is no safe place anywhere.

Which of the stories you have 
made so far has become the most 
memorable to you?
It’s about the liberation of a village 
in the Chernihiv region. I arrived 
there immediately after the fight-
ing ceased. I saw dozens, if not 
hundreds, of dead invaders. I’m an 
emotional and emphatic person. I 
understood they were people too, 
somebody’s parents, sons or hus-
bands. But I didn’t feel a slightest 
hint of sympathy. Though I didn’t 
feel fury either. Those men had 
come to kill and rob my people. They 
deserved what they’d received. It 
was fair. 

What struck me most was that I 
felt pride. The pride for my land and 
our warriors, who are liberating it 
village by village, meter by meter…

What makes you smile at war? 
You must both cry and laugh not to 
break down. A journalist could be 
moved deeply when making a story. 
It’s natural, because it’s the sing of 
your humanity. But you also must 
laugh, as it gives you relief. And it 
can catch up with you in the most 
unexpected situations. 

One day I and my cameraman 
were waiting for the military com-
manders to accompany us to a scene 
to make a story. But first they asked 
us to help move a paralyzed elderly 
woman from one evacuation bus 
to another. We took her out of the 
first bus without a problem, but we 
couldn’t get her in the other bus. 
Finally, we did it but it took us a lot 
of time and effort. Then, we realized 
the reason for the effort and under-
stood where we’d made the mistake. 
And so the cameraman tells me, 
“Then let’s get her out again and 
then get her in properly.” And we 
couldn’t help but burst into wild 
laughter.

The war humor is cynic. Many 
jokes are connected with death. You 
laugh at the dead enemy, as he got 
what he intended to bring to you. 
Laughter is your reaction to really 
terrible situations.

I recently noticed that Ukrainians 
didn’t become crueler in this situa-
tion. But they became really tough-
er. Here’s a simple example: In the 
past few people could watch videos 
from sites of car crashes, while now 
even more awful videos don’t scare 
or scandalize the majority of people. 

You covered the beginning of this 
war, in Crimea in 2014. How has 
the enemy changed in these eight 
years?
The enemy hasn’t changed much. 
And he underestimated how much 
we had changed. Putin started this 
war, but it’s not him who’s attack-
ing us but the sick Russian society. 
The military is part of this society. 
They too watch TV and believe in the 
non-existent biolabs, fascists and 
the illusory threat.

And we see the result – the people 
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“The War is Close. 
It’s Within Arm’s Reach”
Interview with TSN journalist Oleksandr Zahorodnyy

Oleksiy Prodayvoda is war correspon-

dent at TV Channel Ukraine. He has 

been working in the zone of the active 

conflict in Ukraine since 2014. After Feb-

ruary 24, he has been actively covering 

the full-scale war in Ukraine. He shared 

with us how the war came to his home, 

how Ukrainians and their enemies had 

changed in eight years, and why Ukraine 

will win.

You must both 
cry and laugh 
not to break 
down

I want to 
make stories 
about the 
renovation of 
our towns and 
cities. About 
recovering the 
infrastructure, 
logistics, 
production… 
And about the 
people who are 
building the 
peaceful life.

take a hold of the understandable 
and convenient reality. It’s hard for 
them to apprehend what their sons 
and husbands did in Bucha, Hos-
tomel and Borodianka. And it’s been 
said a lot about the civilizational 
level of the enemies, their reaction 
to asphalted roads in villages and 
ordinary home appliances. 

What deed impressed you most?
On which day of the war? Because 
every day I’m learning of people and 
the impressive things they’re doing. 
For instance, the Hero of Ukraine 
– because I’m sure this 23-year-old 
man will be awarded post-mortem 
–who saved 20 infantry soldiers. 
They’d charged an attack covered 
by a single armored vehicle. Hadn’t 
it been for him, they would have 
been unprotected and the enemy 
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ed to it. War is always emotional 
swings. There are victories but there 
are also losses. We’re all people – we 
can get tired, lose our hope or feel 
disappointed. Every time I appear 
in front of the camera, I ask myself, 
“What’s the use of my story?” There-
fore, I always try to cover the things 
that make our victory closer, despite 
all the pain and fear. To show the 
people who overcome all hardships, 
obstacles and tragedies to make this 
victory come true. Thus, I’m trying 
to keep focus. 

Do you know what you will do 
after the victory?
No. Most probably, I’ll keep work-
ing. I want to make stories about 
the renovation of our towns and cit-
ies. About recovering the infrastruc-
ture, logistics, production… And 
about the people who are building 
the peaceful life. ▪

would’ve taken them all down. But 
the man took all the fire on himself 
and destroyed two enemy vehicles. 
He hit the third too, but it’d shot a 
just second before he fired. This shot 
took his life.

I’m always impressed with the 
evacuation stories. When people 
flee, they take the most valuable 
things they have. And then you 
see these are not TVs or toasters, 
but living souls. A bosomed cat, a 
cage with a parrot or hamster. Dogs 
walking next to their owners or car-
ried in their arms…

The humanity of the Ukrainians 
and our ability to do good are what 
makes us different from our ene-
mies. These are the things you can’t 
destroy. 

Do you still have professional ta-
boos as a war correspondent? 
Yes. It’s panic and anything relat-

The humanity 
of the 
Ukrainians and 
our ability to 
do good are 
what makes us 
different from 
our enemies

18  / TVBIZZ MAGAZINE / NATPE BUDAPEST INTL 2022

 FOCUS ON UKRAINE





irela, you are the Di-
rector of Drama at ZDF 
Studios, responsible for 
the sales and acquisitions 

of drama in French-speaking and 
CEE territories. What are the latest 
trends in the genre in our region? 
On linear television, the preference for 
crime, historical drama, and romance 
continues to be popular. Not only that, 
but what is being consumed in the CEE 
region is rather in line with the rest of 
the world. However, VOD now allows a 
wider variety of specialized channels to 
target specific viewership, opening more 
opportunities to diversify the genres 
at increasing volumes. And a rather 
important aspect to look at next is the 
impact of the Ukraine crisis on program-
ming, drama produced or acquired, and 
an increase in co-productions in CEE.
 
NATPE Budapest International is 
back after the covid pause. What 
are the main highlights that you are 
bringing to the Hungarian capital?

We have some spectacular event 
programs to announce. For example, 
the RTVE Spain and Amazon period 
miniseries Boundless, directed by Simon 
West (producer of Oscar-nominated 
Black Hawk Down) and starring Álvaro 
Morte(Casa de Papel) and Rodrigo San-
toro (Westworld).

The Swarm, the environmental thriller 
series based on the Frank Schätzing 
best-seller, is another major copro-
duction that will be available in 2023. 
Cécile de France (The New Pope), Sha-
ron Duncan-Brewster (Sex Education), 

MARKET TIME

CEE Remains Among the Biggest 
Markets for ZDF studios

Mirela Nastase, Director of Drama at ZDF Studios, is also excited about the return to in-per-

son meetings at NATPE Budapest International. She will be presenting three new major 

premieres to CEE clients which are among the biggest buyers of content from ZDF Studios.

Takuya Kimura (2046), Lydia Wilson 
(Flack), and German star Barbara 
Sukowa (Hannah Arendt) are among 
the ensemble cast. Produced by Frank 
Doelger (Game of Thrones) ZDF Studios 
and Beta Films joint venture Intaglio, 
the series is finishing up postproduc-
tion and will head to a large number of 
European and international channels 
and platforms. We are actively looking 
for pre-sales in CEE.

Currently shooting are the much-an-
ticipated RTE Ireland original crime 
drama Clean Sweep starring Charlene 
McKenna (Peaky Blinders, Vienna 
Blood), Season 2 of RTVE, Amazon 
Spain’s suspense anthology series 
Stories to Stay Awake, and season 4 of the 
highly successful France 2–ZDF copro-
duction The Crimson Rivers.
 
What have been some of ZDF Stu-
dios’ latest deals in CEE? 
CEE is consistently third in terms of sales 
and revenues for ZDF Studios, trailing 
only to German-speaking, Italian, and 
Spanish markets. We closed a substan-
tial number of licensing, volume deals, 
and most recently, format deals. The 
latest adaptation by TV Nova in the Czech 
Republic, after the success of Soko Leipzig, 
is the ZDF procedural A Case of Murder. We 
will continue our volume deal with TV2 
in Hungary, renew one with Nova TV 
in Bulgaria and create a brand new one 
with Croatian Nova TV. We are grateful 
for our strong partnership with all Baltics 
channels, including TV3 Latvia and Lith-
uania, LNK Lithuania, which recently 
purchased the Swedish and German 
crime TV series Huss, LRT Lithuania, 
which chose to acquire Hjerson, Between 
Two Worlds, and a cult German procedural, 
and LTV, which has a large selection of 
romantic TV movies and family TV series. 
Kanal 2 and ETV in Estonia have also 
made their first selections for the year. 
We are across all windows, including Pay 

TV and SVOD in most territories as well, 
with Netflix relicensing The Fall, Epic 
Drama licensing Hjerson, and CDA Polska, 
NENT Poland, and Baltics various titles.
 
Are you working on new projects 
in the region? Any productions or 
co-productions in development?
Regarding sales, we look to develop 
further in the Balkans region; while we 
work with all the channels in Croatia 
and Slovenia, we don’t with the rest of 
the territories, which we are looking to 
pursue. And when it comes to projects 
and co-productions, we are actively look-
ing for the next series from CEE to dis-
tribute and are in discussions for co-pro-
ductions. Being at NEM Dubrovnik and 
NATPE Budapest will allow us to meet 
producers in person for potential future 
collaborations in the region. 
 
How has the war in Ukraine affected 
your business in CEE?
As of now, we have not seen a direct 
impact on the CEE market. ZDF Stu-
dios and many others in the industry 
continue with initiatives to support 
Ukraine, which is a true testament of 
what solidarity can accomplish. ZDF-
neo will broadcast in primetime this 
June the Ukrainian series Hide and Seek, 
which has been in our catalog since 
2019, and ZDFmediathek will stream 
the series for 30 days and provide it in 
its original language. 

Moreover, we are being asked for 
the Ukrainian language to be added in 
various territories which are now home 
to Ukrainian refugees, and we provide 
our content free of charge to various 
Ukrainian channels. We also look to 
continue our partnership with Ukrainian 
studios to support the stories coming 
from them and their film and TV indus-
try. These are only a few ways we can con-
tinue to support our Ukrainian partners 
during these unprecedented times. ▪

Mirela Nastase
Director of Drama at ZDF Studios,
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ings part? 
 The studios have requested that we 
keep that information private, but 
historically they have all been there 
and we have good information that 
there will be more screenings than 
ever.
 
You announced a more internation-
al focus of the event in previous 
editions. Do you expect delegates 
from new countries to join NATPE 
Budapest International this year?  
Absolutely, especially from Turkey, 
India and the CEE region as well as 
the UK and EU.
 
What trends have you observed 
since markets started returning 
after the slowdown of the coronavi-
rus pandemic? 
We see a great demand for fresh con-
tent, especially international series as 
well as a increasing activity in inter-
national co-productions. ▪

NATPE Budapest International’s 
vibrant return
JP Bommel, President and 

CEO of NATPE, tells Stanislav 

Kimchev what the first in-per-

son edition of NATPE Budapest 

International after the corona-

virus pandemic will offer to its 

attendees. The menu includes 

screenings, meetings and 

PITCH&PLAY LIVE!

P, NATPE Budapest Interna-
tional is back as an in-person 
event this year. Is this a new 
beginning?  

It will be the first marketplace NATPE 
will have in Europe as we navigate 
out of the pandemic. It will also 
be the first European show where 
all the US Studios attend and have 
screening.
 
What will be the main focus of the 
11th edition?  
Closing deals! We anticipate a vibrant 
marketplace with over 300 buyers 
and close to 70 exhibitors, so it will 
be all about business meetings and 
high-level networking.
 
Will there be a virtual part for 
those who want to take part but 
will be unable to travel, as in 2020?  
No, and this is on purpose. We want 
to encourage buyers and sellers to 
safely meet face to face and enjoy 

seeing each other for the first time as 
we are the only marketplace in the 
region at this time.
 
Ukrainian content will also be in 
the focus. What should we expect?   
We are excited to be able to donate a 
Ukrainian Pavilion to the marketplace 
and welcoming at least five Ukrainian 
Broadcasters organized by the 
Ukrainian Content Association MRM
 
What will be the topics of the 
different panels throughout the 
market? 
By design we do not have a conference 
this year so we don’t interfere with 
what will be a very busy market. The 
one main event will be on Tuesday at 
lunchtime, which you are familiar 
with since you are producing it: the 
sixth edition of PITCH&PLAY LIVE!
  
Which companies will showcase 
their content during the screen-
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eronique, most of the 
major TV market events, 
including NATPE Budapest 
International, are now 

back in full swing. Can we also say 
the same about striking deals? 
What have you observed so far 
this year?
For the moment, our business across 
format and finished program sales 
has kept up its momentum. That 
said, we are of course fully aware of 
the concerns from our partners in 
the region, including the local econ-
omies being impacted by the war in 
Ukraine.   

What have been the most-popular 
Banijay scripted and non-scripted 
titles in your territories?
Across Poland and Hungary, enter-
tainment and reality remains a huge 
driver in the format space and our 
titles such as MasterChef, LEGO Mas-
ters, Survivor, Your Face Sounds Familiar, 
Big Brother and The Bridge are perform-
ing strongly. Meanwhile, lifestyle, 
travel and food shows are always in 
demand on the finished program-
ming front with Say Yes to the Dress, 
Interior Design Masters and culinary 
programming including Rick Stein’s 
Cornwall, Mary Berry’s themed food 
collections, Best Home Cook, Michael 
Palin’s Travels of a Lifetime, Chris Tarrant’s 
Extreme Railway Journeys leading the 
way. 

Moreover, returning mainstream 
scripted fare like Grantchester is 
always a strong audience pleaser, as 
well as high end, thought-provok-
ing series from our European hubs 
including Countrymen from Norway, 
Caliphate from Sweden and Hierro 
from Spain – all of which are finding 
their homes on premium services. 

What new titles are you bringing 
to NATPE Budapest Internation-
al? Can you mention some recent 
deals?
We have a strong scripted slate led 
by four successful Italian series: 
Fosca, The Bride, My Ballerina - in its 
second season - and Nurse Lea, as well 
as other highly anticipated premi-
um series: Signora Volpe, Marie Antoi-
nette and Rogue Heroes. In the factual 
space, we are very excited to launch 
a slate of historical series: Titans 
of Wall Street and Titans of Hollywood 

Banijay Rights brings proven and   brand-new 
hits to Budapest

alongside Dynasty. Virtual reality 
looms large with new seasons of 
Your Home Made Perfect and Your Garden 
Made Perfect, while the excellent 
Your Body Uncovered is breaking new 
ground by taking virtual reality into 
health programming. The reboot of 
Embarrassing Bodies is another exciting 
launch in the health genre. 

You are responsible for Poland 
and Hungary, both territories 
that share borders with Ukraine. 
How has the war affected your 
business?
As mentioned above, for the mo-
ment our business has - thankfully 
- remained very stable both across 
formats and finished programming, 
but we share the concerns of our 
local partners over the ongoing war.

Are there any particular trends 
that you can point out? How does 
viewers› taste change in Poland 
and Hungary, for example?
The tastes of each country remain 
vastly unchanged. For instance, 
there’s more female-skewed pro-
gramming in Hungary compared to 
a bigger appetite for male-skewed ti-
tles in Poland. For formats, positivi-
ty and co-viewing are a big draw. ▪

Veronique Verges,
SVP German Territories, Poland 

and Hungary, Banijay Rights
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amia, Survivor is one of the 
best-performing Banijay for-
mats in CEE, with a number 
of deals confirmed back in 

February. Will the format travel to 
additional territories in the region 
and what are Banijay’s other for-
mats that enjoy great interest here?
We are extremely pleased to see Survi-
vor returning in numerous territories 
across CEE together with the territo-
ry premiere in Serbia. A super brand 
such as Survivor, that continues to see 
huge internationally success over 20 
years on from its initial launch, is 
always a format we continue to push 
for in new territories. This format 
has demonstrated its longevity with 
its ability to capture audiences year 
after year and the ratings worldwide 
speak for themselves. Whilst noth-
ing has been confirmed yet, I hope 
to have news soon on further territo-
ries in the region joining the Survivor 
family.

MasterChef and Your Face Sounds Familiar 
are also key contributors to the sched-
ules of many channels across CEE and 
continue to perform year after year, 
while Big Brother and The Biggest Loser 

continue to make their mark in the 
region.

 
What would you say are the latest 
format trends in CEE?
Moving through the pandemic saw 
a desire for safe, established formats 
that have proven international success 
behind them, but as we seemingly 
start to get back to ‘normality’, we 
again start to see the search from 
broadcasters for new fresh formats, 
mainly sitting in the entertainment 
space. Family and reality entertain-
ment have always been the focus in 
the region in my opinion and continue 
to be.
 
Which are the formats that you will 
highlight at NATPE Budapest Inter-
national?
We have a fabulous slate of formats 
this year from new dating shows such 
as Language of Love and Romeo & Duet 
to fantastic, high adrenaline studio 
entertainment shows like Limitless 
Win, but Starstruck is the main focus for 
me – a family entertainment format, 
celebrating musical icons from across 
the globe, the series has been commis-

Samia Moktar,
VP CEE & Airlines, Banijay Rights

sioned in Bulgaria and I look forward 
to seeing this great format travel right 
across the region.

Has the war in Ukraine had an im-
pact on your business in CEE?
As it stands, the tragedy of the war in 
Ukraine seems to have little direct im-
pact on business in its neighboring re-
gion. When the war first started many 
channels moved with caution and 
still continue to monitor the situation 
closely. But for now, I can thankfully 
say business is continuing as usual.

Yako Molhov talks to Samia 

Moktar, VP CEE & Airlines, 

and Veronique Verges, SVP 

German Territories, Poland 

and Hungary, about Banijay 

Rights’ main highlights for 

the NATPE Budapest Interna-

tional market as well as the 

company’s major hits in CEE 

and the latest trends in the 

region.
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aura, Onza is one of the big 
Spanish content producers and 
distributors. Could you tell us 
a bit more about the company 

and its main activities?
Onza is both a production and a distri-
bution company. The production branch 
has been growing a lot the past few 
years. We are working a lot with Ama-
zon producing for them both fiction and 
docu series. We have a branch in Latin 
America, Onza Americas, that is cur-
rently developing a couple of series. As 
a distribution company, we try to have 
all kinds of content to please all types of 
clients. 

Our telenovelas are exclusively from 
Portuguese channel TVI and we have 
Spanish productions like Crimes (true 
crime series) or Motel Valkirias (thriller). 
We have some fiction also coming from 
Movistar’s Latin America as well as for-
mats and documentaries. 

What are some of the titles that you 
are bringing to NATPE Budapest In-
ternational?
We will be bringing our new true crime 
series Crimes, which has been the most 
successful true crime series in Spain 
ever. It has a great production value, we 
are receiving a lot of positive feedback 
and we expect to be closing some deals 
in the following weeks. The telenovelas 
Unlimited Love and Broken Bonds have gained 
a lot of popularity among our buyers, 
we closed some deals in Latin America, 
Africa and Asia. 

Which are your best-sellers in Central 
and Eastern Europe? Any deals, part-
nerships that you can mention?
For us, our most successful countries are 
Poland and the Baltics. We have close 
relationships in both regions and we’ve 
been successfully selling them telenovel-

 MARKET TIME  MARKET TIME

Onza: From Spain 
to the Rest of the World 
Onza Distribution is looking to expand its business and client base in the CEE region, 

relying on a rich catalog that could interest both traditional broadcasters and OTT 

players. Sales Manager Laura Fornello talked to Stanislav Kimchev ahead of the mar-

ket about content, trends and growing the business from Latin America to Asia.

as, fiction and documentaries. 
What are the latest trends that you 
have observed on the CEE markets in 
terms of content and demand?
Of course, Turkish telenovelas are still 
trendy for Free TV, but buyers are start-
ing to take some risks. They are betting 
on new formats both entertainment 
and fiction, and since 2020 it’s becom-
ing quite popular to remake adapta-
tions from other countries’ success. 

You opened a new office in Miami. 
We often hear that the Latin Amer-
ican and CEE markets are quite 
similar. What similarities can you 
name? And what are some of the 
differences?
There are not many differences all over 
the world, we all want our audiences to 
respond well to the titles we are selling/
broadcasting. When a title works, it 
works all over the world. We all saw the 
success with the telenovelas as they are 
travelling to both territories. It also hap-
pens with the entertainment formats, 
the primetime slot doesn’t have a lot of 
differences between Latin America and 
CEE. On the other side, the main differ-
ence could be that CEE broadcast shorter 
series/miniseries from 8 to 13 episodes, 
while in Latin America this is mainly a 
thing for the platforms. 

Besides CEE, which are the strate-
gically important markets for your 
company where you are looking to 
grow?
We have an established relationship 
with Latin American clients, so now our 
focus is in Asia. We will be attending 
MipChina and ATF at the end of the year. 
We have interesting documentary and 
fiction series that are travelling quite 
well, so it seems that it can be a good 
year for that territory. 

The TV industry is returning to nor-
mality, with most of the key market 
events and conferences back with 
in-person meetings. How did the 
COVID pandemic affect your business?
Zoom calls have proven to be effective 
and fast, but in a business like this 
where the relationships are so import-
ant, we were begging for the in-person 
markets to come back. During the pan-
demic situation, it became way harder 
to gain new clients. It felt like buyers 
were mainly relying on the contacts they 
already had and, as it is logical, they 
weren’t willing to take risks on their 
acquisitions. It went well for us, in 2020 
and the beginning of 2021 our bigger cli-
ents were mainly OTT platforms and we 
made great numbers. Now we can meet 
new clients and build closer relation-
ships with the ones we already have. 

What do you think has been the im-
pact of the war in Ukraine on the TV 
business? 
I was happily surprised to see how the 
main channels have been supporting 
Ukraine with whatever they could. TV 
has a great responsibility in informing 
and bringing to the world the reality. 
Information space has taken a part of the 
grids and some countries have started 
to buy Ukrainian content to support as 
much as they can. ▪

Laura Fornello,
Sales Manager

CONTACT: 
Laura Fornelio
lfornelio@onzadistribution.com
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anjyot, give us a quick 
overview of ZEE Content 
Sales?
Zee Content Sales is the 

licensing arm of Zee Entertainment 
Enterprises Limited (ZEEL) and current-
ly houses one of the largest libraries of 
content globally. We offer a wide array of 
content localized in multiple European 
languages across genres. We have been 
working with broadcasters in the region 
for over a decade now licensing top rated 
drama shows. The success of our story is 
further emphasized by our repeat sales 
with partners.

What are Zee Content Sale’s head-
lining titles for this year's NATPE 
Budapest International?
It has been our constant endeavor to 
adapt to the ever changing content land-
scape internationally. 

We are showcasing some high 
production value digital shows which 
include productions which have been 
set in European cities like Belgrade and 
London: Qubool Hai 2.0, Never Kiss Your 
Best Friend, The Final Call, Break Point 
to name a few. Evolving genres such as 
Crime, Thriller & Sports’ Doc’s are some 
key features of our showcase.

ZEE Content Sales Continues 
to Build Success Stories in CEE
Manjyot Sandhu, Vice President – 

Syndication (Europe & MENAT) at Zee 

Entertainment, talks about the latest 

titles in the catalog of ZEE Content Sales 

which will be showcased during NATPE 

Budapest International.

 Could you mention some of your 
latest deals and your best performing 
titles in Central and Eastern Europe?
We have seen some big wins during 
the COVID period with our partners 
in Romania, Poland, Lithuania and 
Slovakia. Given the disruption caused by 
the pandemic, we were quick to react to 
fulfill the content gaps of our partners in 
the region. Our legacy titles KumKum 
Bhagya (Twist of Fate), Kundali Bhagya 
(Destined for Love), Gangaa (A Child’s 
Battle with Destiny) have seen huge 
success in the region. 

We continue to work closely with our 
clients to not only license our content, 
but act as partners to ensure success 
through interactivity & marketing 
initiatives. 

How about the movie library of ZEE 
Content Sales?
Zee Content Sales has one of the largest 
movie libraries, with over 5000 movie 
titles across multiple languages that 
have seen great traction in both Western 
Europe, CEE & the CIS region. There is a 
huge fan following not only with South 
Asian audiences but also across main-
land audiences for Bollywood stars like 
Shahrukh Khan, Salman Khan and Clas-
sics coming from legendary actors like 
Raj Kapoor and Mithun Chakraborty.

We continue to add to our film library 
through ZEE originals and new digital 
films which have won accolades across 
film festivals globally.

What is your take on the ongoing 
debate between OTT & Linear TV in 
the region?
While Video-on-demand has fast 
become mainstream success across all 
age groups, linear TV will continue to 
remain significant and as per the market 
trends the consumer has an extensive 
range of global as well as national con-
tent only to be differentiated for con-

sumption by ‘personal’ choice. 
In post Pandemic Europe, specifically, 

the SVOD industry witnessed a remark-
able surge and television markets in 
Central and Eastern Europe not only 
grew in terms of subscription numbers, 
but reports indicate that the average TV 
viewing time per capita has also gained 
traction; countries like Bulgaria, Croatia 
and Serbia have seen dramatic growth in 
TV viewing time. ▪

“We adapt stories that hold the scope 
to travel widely and are ready to col-
laborate with local content partners in 
the region, make capital investments 
in partnerships and co-productions to 
stay ahead of the curve. It is already 
working in regions where the social 
fabric is similar, such as Europe & Africa. 

We already enjoy an audience of 
about 1.3 billion with direct presence 
across the globe and our aim is to 
double it in the coming years. It is an 
outlook of Different strokes for differ-
ent folks: we will stick to our core ex-
pertise in some markets, experiment 
in few and adapt different business 
models in other markets”. 

Ashok Namboodiri,
Chief Business Officer -

 International Business at ZEEL

 MARKET TIME
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 MARKET TIME

worldsales@leoninestudios.com

SCAN TO 
WATCH 
IN OUR 
ONLINE 
SCREENING 
ROOM

atrick, all the major TV 
market events and confer-
ences are back. What are 
you bringing to NATPE Bu-

dapest International this year?
We are launching three fresh and in-
triguing new series at NATPE Budapest. 
The 6-part one-hour series Herzogpark 
comes from the production company 
of Bad Banks. The dramedy takes a look 
through the keyhole into the seemingly 
picture-perfect lives of five very different 
women living in a super posh neighbor-
hood. The perfectly polished existence of 
a glamorous, champagne-fueled world 
is on the brink of chaos as carefully 
hidden secrets threaten to surface. The 
series just premiered on RTL’s streaming 
service RTL+.

New to our lineup is the Australian 
thriller series Troppo, which is based on 
the highly popular Crimson Lake novel 
series written by New York Times 
best-selling author Candice Fox. The 
8-part one-hour series takes us right 
into a criminal case in the wilds of 
tropical Far North Queensland, with 
Thomas Jane, Nicole Chamoun, Radha 
Mitchell, David Lyons, Sun Park, Yerin 
Ha and many other great actors. Troppo 
premiered on ABC Australia and is a 
freevee US Original. The show was 
created and written by award-win-
ning filmmaker Yolanda Ramke, who 
co-directed with acclaimed directors 
Jocelyn Moorehouse, Catherine Millar, 
Ben Howling and Grant Brown.

Bonn is a six-part political thriller 
that focuses on a young woman who 
struggles to find her own place in a 
male-dominated society in the 1950s 
and the political tug-of-war between 
Germany’s two rivaling intelligence 
services. The series was created by 
multi award-winning filmmaker Clau-
dia Garde and stars an acclaimed cast 
including Mercedes Müller and Max 

 MARKET TIME

LEONINE Studios brings three 
fresh series to the market
Patrick Phelan, Director of World Sales, LEONINE Studios, talks about the company’s 

main highlights at this year’s NATPE Budapest International. Several co-productions 

with Czech producers are also in the works.

Riemelt. Bonn will premiere on the 
German network ARD in 2023.

And what are your most-important 
TV projects currently in production 
and in development?
Our high-profile international co-pro-
duction The Seed started shooting at the 
end of May. It’s a brand-new series 
coming from the producers of Spy City 
and is centered around The Global Seed 
Vault in Spitsbergen (Norway), which 
provides the fascinating backdrop for 
this 6-part English-language thriller 
series. The Seed features a renowned in-
ternational cast including Heino Ferch, 
Ingrid Bolsø Berdal, Rainer Bock, 
Jonathan Berlin, Seumas Sargent, Erik 
Madsen and Friederike Becht.

Do you have any co-productions 
with CEE partners planned for 2022 
and beyond? And are you looking 
into the region for more such op-
portunities?
One of our highlight projects, The Seed, is 
an international co-production between 
LEONINE Studios’ production banner 
Odeon Fiction (Germany), ARD Degeto 

(Germany), NRK (Norway), and MIA Film 
(Czech Republic). And our new 6-part se-
ries Bonn is a co-production with Wilma 
Film in Prague. We are also in develop-
ment and finalizing the terms for anoth-
er high-profile series to be co-produced 
between Germany and Serbia, which we 
are planning to announce soon. 

You have a successful partnership 
with Amazon in Germany and in 
Austria. Have you planned similar 
deals with other streaming services?
LEONINE Studios is an independent 
company, so we’re open to do business 
with all players in the marketplace. 
Our vast content library offers pro-
grams from all genres and formats 
– from series to feature films, TV mov-
ies, shows and digital originals. ▪

Patrick Phelan, 
Director of World Sales, 

LEONINE Studios
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We continue the tradition and present some of the biggest 
new success stories in the CEE region this TV season

CEE Breakout Hits

Servant of the People

The war started by Russia turned 
the world’s attention to Ukraine 
and the symbol of its relentless 
resistance – President Volody-
myr Zelensky. As a result, the 
hit comedy series which helped 
launch his political career is now 
shown on screens all over the 
world. Adding to its huge success 
in CEE, the series will soon see a 
Polish remake.

HIT PARADE HIT PARADE
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Second Chance/The Guy

The Slovak and Czech adaptations of Italian format DOC-
Nelle Tue Mani called Second Chance and The Guy were among 
the big hits of the spring season for both Markiza and TV 
Nova. In Slovakia it became the most watched show of 
the whole 2021/2022 TV season.

Word Game

One of the few brand-new shows on 
Romanian TV this past TV season 
and the first ever project of popular 
host Dan Negru for Kanal D, Word 
Game, based on the Turkish format 
by Sera Film, also impressed the 
viewers and became one of the big 
hits this spring, regularly leading 
its late primetime slot. The game-
show sees 5 contestants stand face 
to face with the presenter, to test 
their vocabulary and spontaneity.

The Bachelor

The debut season of The Bachelor on 
bTV turned into a real phenomenon 
in Bulgaria, mostly because of the 
“intellectual qualities” of some of 
the girls taking part in the show. 
Thus, The Bachelor now proudly 
ranks among the most talked about 
TV shows in recent years. 

Survivor

Survivor made a triumphant comeback in several former 
Yugoslavia markets this spring. The show delivered spec-
tacular results to United Group’s Nova channels in Ser-
bia, Croatia, Bosnia and Montenegro.

HIT PARADE HIT PARADE
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Sasmos

Having debuted in September 2021, 
Alpha TV’s Sasmos (Shocks) is still 
the show to beat in the Greek prime-
time. The story of a modern forbid-
den love marked by a long-standing 
family feud has had Greek viewers 
glued to the screens throughout the 
whole TV season. 

Bad Blood

The historical miniseries Bad Blood 
became the most-watched series 
premiere in Serbia during the TV 
season with over 1.5 million view-
ers on pubcaster RTS1. It also be-
came the first Serbian title in the 
Netflix catalog.

Married at First Sight

Married at First Sight turned into “the 
discovery” of the spring season for 
Slovenian viewers. Reaching up to 
30% share in some demos, the Plan-
et TV show started a real MAFS ma-
nia in the country, with a second 
season already confirmed and the 
Croatian and Australian versions 
currently aired by POP TV and Plan-
et TV, respectively.

HIT PARADE HIT PARADE
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VOD IN CEE VOD IN CEE

022 will mark a real change 
in the Central and Eastern 
European markets as the major 
international TV players move 

away from linear TV and switch to 
other forms of distribution to reach 
their consumers directly through 
new OTT services. This streaming 
overload will bring consumers more 
content than they could ever imag-
ine. But only the future will tell how 
much time and money will CEE users 
be able to spend on such services, 
bearing in mind the living standards 
and media habits in many Eastern 
European countries.

On June 14, The Walt Disney Compa-
ny launched Disney+ in CEE. Earlier, 
in March, HBO started offering its new 
streaming service HBO Max which 
replaced the well-established HBO GO. 
Both services offered great discounts 
at launch, and even a “lifetime” 
membership in order to quickly gain 
subscribers.

Another major service set for launch 
in 2022 (probably in June-July) is Sky-
Showtime, which will offer content 
from Comcast and ViacomCBS, includ-
ing brands like NBCUniversal, Sky and 
ViacomCBS, Showtime, Nickelodeon, 
Paramount Pictures, Paramount+ 
Originals, Sky Studios, Universal Pic-
tures and Peacock. 

Discovery, after the merger with 
Warner, will also continue to expand 
the reach of its discovery+ streamer. 
Back in early 2021, the platform signed 
a partnership with one of the biggest 
European telco operators, Vodafone, 
to include discovery+ in the latter’s 
content offers. This could push for an 
early rollout in Vodafone’s active mar-
kets in the region: Romania, Czechia 
and Hungary.

On top of that, Netflix and Amazon 
Prime Video, Apple TV+, Viaplay and 
the abundance of local streaming 
whose main advantage is the domes-
tic productions already provide for an 
extremely saturated market where few 
will be able to survive. 

Even the world’s streaming lead-
er Netflix admitted in April that it 
suffered “casualties” for the first time 
since 2011, and a part of this was to 
blame on the war started by Russia in 
Ukraine which led to the platform’s 
exit from Russia and the effective loss 
of around 700.000 subscribers. 

Other reasons included account 
sharing and losss of licensed classic 
TV hits. These developments will most 
likely lead to Netflix launching and 
ad-supported service after years of 
keeping commercials off in order to 
stick out from the competition, but 
exactly this “coolness” has made the 

service so expensive, and it is starting 
to lose the price war to aggressive play-
ers like Disney+ and HBO Max. 

In CEE, the pricing will definitely 
play the main role in gaining a solid 
base of paying subscribers. Currently, 
the market looks like this (per Digital 
TV Research): 23 million users at the 
end of 2021 with the prospect to reach 
to million by 2027.

Poland will be the market leader 
in 2026. Together with Russia, it will 
account for 64% of the region’s SVOD 
subscribers by 2027, down from 79% in 
2021 as other countries will grow fast-
er. The experts predict that Netflix will 
continue to lead the sector with 8.18 
million subscribers by 2027, up from 
5.82 million at end-2021. Disney+ will 
likely reach 4.69 million subscribers by 
2027. HBO Max is expected to remain 
in third place with 3.11 million users.

The production of local content will 
play an important role in Netflix’s 
push to keep its leadership on the mar-
ket. The company recently announced 
the opening of a new office in Poland 
dedicated to investments in local pro-
ductions and aiming at boosting the 
service’s expansion across neighboring 
markets. That office is also expected to 
drive growth in Ukraine which is ex-
pected to turn into a booming market 
after the war ends.

Local players should not be under-
estimated either as they will always 
have the local appeal for the local 
users. The most-popular of them, 
like CME’s Voyo, are operated by the 
major commercial broadcasters in 
the various territories. Most of them 
argue that they do not regard the 
international giants as their main 
rivals because they offer something 
that the international services don’t 
have. However, in reality they are 
all fighting for the same, not so big 
potential user base, which also de-
mands a low price and a rich content 
offer 

The Polish market presents a very 
good example of the toughness of 
competition among a variety services. 

The Polish premiere of Disney+ 
is considered to be one of the most 
important events of 2022 with over 
800 films and over 1000 series from 
the library of titles and 150 original 
productions. The monthly price is 
PLN 28.99. People who registered at 
disneyplus.com by June 13, paying for 
the annual subscription, will pay PLN 
229.90 corresponding to eight month-
ly payments, not twelve. With one 
account, users will be able to watch 
series and movies on four devices at 
the same time and create seven sepa-
rate profiles. Disney+ will be literally 

available on all sorts of platforms 
– from Smart TVs, to services like Ama-
zon Fire TV, Chromecast and Apple TV 
HD, and also PlayStation, Xbox, apps 
and via popular pay TV providers like 
Polsat Box, Plus, Netia and Polsat Box 
Go, where as part of the promotion in 
selected subscriptions, Disney+ will be 
available for free for 12 months. 

The HBO Max platform was 
launched on the Polish market at the 
beginning of March this year, replac-
ing and complementing the previous 
service called HBO GO. In May, the 
third month after the launch, HBO 
Max had 4.69 million users in Poland. 
It offers several hundred films and 
series, both from external partners 
and original HBO productions, Warner 
Bros. or DC. Currently, the regular 
monthly price is PLN 29.99 (slightly 
more expensive than Disney+). As 
part of the account, the HBO Max user 
can watch content on three devices at 
the same time, as well as create four 
profiles. 

Compared to its competitors, Netflix 
is  a true doyen on the Polish VOD mar-
ket. The website launched in Poland 
at the beginning of 2016. According 
to a Mediapanel study, in May it was 
visited by 13.44 million Polish internet 
users, each of whom spent an average 
of 5 hours, 14 minutes and 39 seconds 

The Streaming Overload
on the platform, which makes Netflix 
an undisputed streaming leader. 
Currently, Netflix offers 3 types of 
subscription in Poland, differing in 
price and possibilities. The basic plan 
costs PLN 29 a month and allows to 
watch content on one screen at the 
same time in SD quality. The Standard 
plan for PLN 43 per month offers Full 
HD picture quality and the possibility 
of using it on two devices at the same 
time. The Premium plan for PLN 60 per 
month offers 4K quality and watching 
movies and series simultaneously on 
four screens. 

Amazon Prime Video is also available 
in Poland. New users can take advan-
tage of a 30-day free trial period. After 
that, a monthly subscription on the 
platform costs PLN 10.99 per month or 
PLN 49 if the fee is year-round. Most of 
the content on Prime Video is dis-
played in 4K quality. 

The Player service belonging to TVN 
Grupa Discovery was launched in 2011, 
initially under the name of TVN Play-
er. According to information obtained 
by Wirtualnemedia.pl in March this 
year, Player had approximately 1.5 
million subscribers. It offers a large 
content library, in addition to movies 
and series, it also includes selected TV 
channels (including access to Euros-
port, which is additionally paid). Play-
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er’s offer of original TVN productions 
is solid, mainly concerning series. The 
cheapest option related to the need to 
watch ads costs PLN 8 per month, for a 
package without ads, the subscription 
is PLN 18 for 30 days. There is also a Eu-
rosport Extra Player package with ad-
vertisements (PLN 15 per month) and 
a Player without advertisements + TV 
channels for PLN 30 per month. There 
are also many other special offers, 
including Player without advertising 
+ HBO (PLN 30 per month) or Player 
without advertising with Canal+ and 
HBO (PLN 60 per month). Player also 
offers a catalog of movies on demand, 
which can be rented for amounts from 
10 to 18 PLN. 

Polsat launched its streaming plat-
form in the fall of last year. Polsat Go 
is a platform available for free with 
advertising blocks. Polsat Box Go, in 
turn, offers paid packages. The Polsat 
Go Box Premium package for PLN 30 
per month provides, among others 
access to one hundred TV channels, 
series premieres, movie news (also in 
4K), and selected movie hits. There is 
also the Polsat Box Go Sport package, 
which for PLN 40 for 30 days also offers 
access to sports channels, including 
Polsat Sport, Polsat Sport Premium, 
Eleven Sports, Canal+ Sport 3 and 
Canal+ Sport 4. 

Since 2020, the Canal+ online 
platform, operated by the French TV 
broadcaster Canal+, has also been 
operating in Poland. Canal+ online 
replaced the nc+ Go platform, which 
was associated with considerable 
restrictions regarding, among others, 
terms and time of using the offered 
content. The strength of the offer are 
the original Canal+ productions. The 
basic Canal+ package costs PLN 45 per 
month (PLN 29 for the first 3 months). 
However, there are also additional 
options: Canal+ and Netflix package 
- for PLN 49 / month for 3 months, 
then PLN 65 / month; Canal+ and HBO 
package - for PLN 39 / month for 3 
months, then PLN 55 / month; Canal+, 
Eleven Sports and Polsat Sport Premi-
um package - for PLN 44 / month for 3 
months, then PLN 60 / month; etc. 

Viaplay launched last August in Po-
land, mainly relying on a strong sports 
offer. Its subscriber base remains 
under a million, but the Scandinavian 
player continues to invest in Poland 
and local productions. ▪

VOD IN CEE
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avol, what are the main 
threats for media freedom 
in CEE and what are the nec-
essary steps to be taken in 

order to improve media freedom?
Journalists in Central European and Bal-
kan countries have been threatened by 
organized crime, legislative and regula-
tory measures suppressing press freedom 
and by the hate of certain groups of 
society. Although last year a Greek and a 
Dutch reporter were assassinated, in 2017 
and 2018 Daphne Caruana Galizia in Mal-
ta and Jan Kuciak in Slovakia paid with 
their lives for investigating organised 
crime with links to political corruption. 
The masterminds of their assassinations 
are still not convicted for the crime. 

Hungary continues to be an anti-mod-
el of press freedom in the EU inspiring 
other countries like Poland. Because of 
his political and economic maneuvers to 
silence or take over independent media 
(Tilos Radio is the latest example), Prime 
Minister Viktor Orban remains the only 
EU leader in our gallery of Press Freedom 
Predators. During the COVID-19 crisis, 
numerous European reporters covering 
protests against anti-coronavirus mea-
sures were attacked by hateful protesters 
who assimilated them with authorities, 
in countries ranging from the Baltics to 
Central Europe to Western Europe. One 
country which concentrates all press 
freedom issues existing elsewhere in 
Europe is Greece, now ranked 108th, 
the last in the EU in RSF’s World Press 
Freedom Index. 

RSF has promoted its recommenda-
tions based on its international expertise 
and best practice to national and Europe-
an institutions in order to improve press 
freedom and security of journalists in 
Europe. We have recently made recom-

INFORMATION MATTER INFORMATION MATTER

The State of 
Press Freedom in CEE

Reporters Without Borders recently released its World Press Freedom Index 2022 which analyzes the state of media freedom in countries 

around the world. Yako Molhov asked  

Pavol Szalai, Head of European Union & Balkans Desk, and Jeanne Cavelier, Head of Eastern Europe and Central Asia Desk, about the 

latest developments on the media markets in Central and Eastern Europe in particular. The experts have seen both positive and negative 

signs as the media environment varies largely from country to country.

mendations for stronger media indepen-
dence, efficient access of journalists to 
information and their better protection 
in Hungary and Serbia. We also advo-
cated for such measures and against the 
impunity of crimes committed against 
journalists at meetings with prime min-
isters of Bulgaria, Malta and Slovakia. 
On the EU level, the adoption by the 
European Commission of the Recom-
mendation on the safety of journalists, 
draft legislation against abusive lawsuits 
and the adoption by the EU institutions 
of Digital Services Directive are positive 
steps inspired in part by RSF’s recom-
mendations to protect journalists and 
promote trustworthy information. But 
the national authorities and the EU must 
live up to their promises of better protec-
tion of journalists and press freedom. On 
the European level, RSF expects espe-
cially an ambitious and legally binding 
European Media Freedom Act. 

How are countries in Central and 
Eastern Europe faring? Which coun-
tries are on top of the list and which - 
on the bottom in the region and why?

The whole EU/Balkans zone is caught 
between two extremes and this applies 
also to Central and Eastern Europe in 
the EU and its neighborhood. On one 
end, there are Estonia and Lithuania 
which have entered the Top 10 coun-
tries of RSF’s World Press Freedom In-
dex 2022 - in part thanks to few attacks 
against journalists and a certain polit-
ical will to improve press freedom. On 
the other end, there are Bulgaria (91st), 
Albania (103rd) and Greece (108th) 
which are ranked as the 3 last countries 
of the Index in the EU/Balkans zone. 

However, thanks in part to a political 
change, Bulgaria, but also the Czech Re-
public (20th) improved their ranking by 
21 and 20 places respectively, although 
comparing the 2022 Index with previous 
editions has to be done with precaution 
due to changed methodology. 

Has the ban on Russian state-con-
trolled media in the EU improved 
the situation with media freedom?
It is totally legitimate to fight against 
disinformation, especially against war 
disinformation, and RT and Sputnik are 

clearly propaganda media created with 
the objective to spread it. However, the 
ban of RT and Sputnik was adopted by 
the EU hastily and without a proper 
legal framework. Just before Russia 
attacked Ukraine, RSF had proposed a 
mechanism protecting the European 
information space based on two prin-
ciples - equal treatment and reciprocity 
- which should incite despotic regimes 
like the Russian and Chinese ones to 
open up. The first principle refers to 
the application of the same criteria for 
broadcasting for national and inter-
national media on EU’s territory. The 
second principle implies that broad-
casters in non-EU could be subject to 
specific measures if the public space in 
these countries is closed and the level 
of respect for freedom of opinion and 
expression and press freedom is not 
satisfactory, and if they intentionally 
produce or distribute manipulative or 
false information. RSF advocates the 
inclusion of the protection mechanism 
in the upcoming European Media 
Freedom Act. At the same time, we are 
still examining the restrictions taken 
by national institutions against certain 
national or Russia-based outlets accused 
of spreading Kremlin’s propaganda. 

What are the major changes com-
pared to the 2021 index?
There was an important methodolog-
ical evolution. The index now offers a 
range of 5 contextual indicators, with 
a score, a ranking and a map of the 
situation for each, on top of the global 
ranking, score and map.
Which are the countries that saw im-
provement in terms of media freedom 
and which countries dropped the most 
in the ranking?

In light of the methodological 
evolution, care should be taken when 
comparing the 2022 rankings and scores 
with those from 2021. Nevertheless, 
you can notice some cases of huge 
drops like for Hong Kong (-68), Nicara-
gua (-39), Greece (-38), Palestine (-38), 
Myanmar (-36) and Afghanistan (-34).

For the 20th anniversary of the 
first Index and a decade after the last 
significant change in methodology, a 
decision was taken to strengthen the 
bases of the Index, while building on 
the work of the past two decades.

It enables us to make a more complete 
analysis: we used to have seven con-
ceptual indicators; now, we have five 

eanne, how has the war in 
Ukraine affected ranking in 
the Index? Has the situation 
in Russia and Belarus wors-

ened after the start of the war?
Data-gathering for this year’s Index 
stopped at the end of January 2022 as 
usual, but updates for January to March 
2022 were carried out for countries where 
the situation had changed dramatically, 
including Russia and Ukraine. Russia 
(155th) is on the Index’s red list (indi-
cating “very bad” press freedom situa-
tions) on the map, it has the worst press 
freedom situation in Central and Eastern 
Europe, just ahead of Belarus. The coun-
try was ranked 150th last year. 

How do you estimate the situation 
in Ukraine?
Ukraine is now ranked 106th compared 
to 97th in 2021, due to the war waged by 
Russia against its territory. We closely 
monitor the situation on the ground. I 
remind you that 8 reporters were killed 
and 16 injured in the field already and, 
in the occupied territories, the Russian 
forces are hunting local journalists to 
force them to distribute propaganda - or 
to silence them. We registered more 
than 50 attacks against journalists and 
media that qualify as war crimes.

The war has also been a turning point 

for journalists working for independent 
media outlets in Russia: hundreds of 
them have been forced to flee the country 
due to the extensive wartime censor-
ship, the blocking of the media, and the 
possible charges against non-compliant 
journalists which could lead them to up 
to 15 years in prison (new laws punishing 
discrediting the armed forces or so-called 
false information about Russian state 
bodies abroad, without any clear defi-
nition. The government has taken com-
plete control of news and information. 
Almost every day, we observe arrests and 
harassment against those who decided 
to stay to continue their work. So, the 
acceleration of the repression against 
journalists since the end of 2020 led to 
a total crackdown on the press at the 
beginning of the war against Ukraine.

More generally, this invasion is creat-
ing devastating consequences for press 
freedom in the region, since the Krem-
lin is imposing its vision of the war 
on some of its neighbours, especially 
in Belarus (153th), where independent 
journalists continue to be persecuted 
for their work since the controversial 
presidential election of August 2020, 
and where 30 media workers are lan-
guishing in prison (including the last 
one not in the PR linked above, Yauhen 
Erchak, arrested today). ▪

Jeanne Cavelier, Head of Eastern Europe 
and Central Asia

contextual indicators (political context, 
legal framework, economic context, 
sociocultural context and security).

We have improved and updated our 
questionnaire on press freedom situ-

ation, structuring it around the five 
new indicators.

This evolution was made with the 
help of a panel of 8 experts over the 
past two year
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Television means business

These are the most 
read news stories on 
TVBIZZ  from  April to 

June 2022.

www.tvbizz.net

Slow start for Million Dollar 
Island

Million Dollar Island made its premiere in 
the Netherlands last night. Only 569.000 
viewers watched the first episode result-
ing in 11.1% share and the 21st position 
in the daily chart. The new Talpa format 
ranked fourth in the 21.30 slot. Last 
week, in the same slot SBS6’s You Have to 
Have It from Your Family had 6.3% share in 
total viewers. NPO1’s Farmer Wants a Wife 
led the night with 3.009.000 viewers and 
46.4% share at 20.30. The channel also 
own the next slot with Project Rembrandt - 
1.236.000 and 27.6% share. RTL4’s Beat the 
Chasers had 922.000 and 14.3% share.

Forced stop of Vandaag Inside 
costs Talpa over 10 million 
euros

The forced stop of the popular daily 
show Vandaag Inside will cost Talpa 
Network over 10 million euros in 
advertising and sponsorship revenue, 
according to dentsu calculations. 
The agency estimated that in 2021 
the show was on air for 38 weeks and 
if that was the plan for this year as 
well that would mean losses of over 
10 million euros. “A quick calculation 
shows that stopping Today Inside will 
cost approximately 50.000 euros in 
loss of turnover per day. On a weekly 
basis, this is already a loss of turnover 
of 260.000 euros. This is not counting 
the loss of regular sponsors such as 
TOTO and Stella Cycling who with-
drew,” dentsu told nu.nl.

Low ratings for Drag Me Out 
premiere

The first episode of Drag Me Out aired 
on TVNorge on Monday, while two 
episodes were added to Discovery+. Only 
72.000 viewers watched the show on the 
TV channel, while Warner Bros. Discov-
ery Norway expressed hope to Kampanje 
that the numbers will increase with 
viewing on the streaming platform. 
In other news, the Thursday premiere 
of Porno 2022 on NRK2 and NRK TV got 
203.000 views, according to the pubcast-
er. On linear TV, the new docu cycle had 
137.000 viewers.

Netflix to acquire Next 
Games

Netflix entered into an agree-
ment to acquire Next Games, a 
developer and publisher of mobile 
games based in Helsinki, Finland. 
Founded in 2013 and led by Teemu 
Huuhtanen, Next Games special-
izes in mobile games based on 
popular entertainment franchis-
es like Stranger Things: Puzzle 
Tales, the story-driven puzzle RPG 
(role-playing game) inspired by one 
of our most watched series. Over 
the years, the team has successful-
ly created and operated live service 
games with a dedicated fan base 
across the globe who play over 
long periods of time. The goal is 
to build a portfolio of world class 
games - with no ads and no in-app 
purchases.RTL’s new celebrity relationship 

show off to a good start

Celebrities Separated (Prominent Getrennt) 
got off to a good start on RTL last night. 
The average audience was 1.6 million 
and the market share in the 14-49 demo 
- 11.4%. The premiere of the show was 
moved later into the night due to the 
RTL Direkt special dealing with crisis with 
Russia. Vox’s The Real Full Monty dropped 
to 1.02 million viewers and 5.5% share in 
the demo. ProSieben’s Ukraine special 
got 9.1% share. ARD’s Brennpunkt attract-
ed the most viewers with its focus on a 
possible war in Europe scoring 6.21 mil-
lion viewers and 20.2% share in total and 
22.4% share in 14-49. TVBIZZ reminds 
that yesterday Germany froze the certifi-
cation of the Nord Stream 2 gas pipe over 
Russia’s aggression in Ukraine.

Excellent first year for Tall & 
Small

The first year of operations of new 
Danish prodco Tall & Small, run by 
Christian Potalivo and screenwriter 
Jannik Tai Mosholt, was quite suc-
cessful. Their first client was none 
other than Netflix which they pro-
duced Chosen for. The result was a 
turnover of 16 million DKK between 
April 2020 and June 2021, with a net 
profit of 4.5 million DKK.

The Next Restaurant 
crashed Reshet’s website 

Lily Lee won the first episode of 
The Next Restaurant on Reshet on 
Monday with her concept Thai 
Tea restaurant. Immediately after 
the show, the channel started 
collecting reservations for the up-
coming opening of her tea house 
which will take place live on 
Sunday in primetime. However, 
the website was overloaded with 
requests and crash a few minutes 
after Lily won. Next Monday, 
four new restaurant concepts 
will be presented, vying for a 
chance to open for real. According 
to reports, Reshet has invested 
$200.000 per episode in the new 
format.

VTM brings 11 new shows 
this spring

VTM announced that it will 
surprise its viewers with 11 new 
shows this spring, including The 
Traitors, I Can See Your Voice, Marble 
Mania and Welcome to the Family in 
which people will get a totally new 
identity. Viewers will also see new 
reality The Big Job Switch, Paradise Looks 
for Staff and new drama Slippery Ice. 
The lineup includes also human 
interest shows DNA Scheire & Frances, 
Justices of Peace, Zo Alloo and Sergio Over 
the Border. The shows with new sea-
sons are led by The Masked Singer and 
include also A Real Job, The Best Singers 
and The Voice Kids among others.

The Traitors arrive in Norway

Mads Hansen will be hosting the 
local version of The Traitors. 20 local 
celebs will take part in Forræder this 
fall. “This is a major investment 
that we have really looked forward 
to revealing. Traitors is a social 
game for the whole family that we 
can promise is extremely exciting. 
We have great faith that this show 
will gather a wide audience in 
front of the TV 2 screens this fall,” 
said TV 2 program editor Kathrine 
Haldorsen.

PROGRAMMING RATINGS M&A/FINANCIALSQ2
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Facebook urged to make 
SBS deal

Former ACCC chair Rod Sims has 
called for SBS Australia to be includ-
ed in the Media Bargaining Code 
with Facebook, following its reve-
nue arrangements with ABC, Nine, 
Seven, 10, News Corp and more. 
SBS currently has an agreement 
with Google but was left out of deals 
involving Facebook. “Facebook, now 
Meta, did deals with many media 
companies involving large sums 
of money. Having outlaid this it is 
puzzling that they stopped nego-
tiating without completing deals 
with, for example, SBS and The 
Conversation, who clearly produce 
significant ‘core’ news,” he said in a 
report released by the Judith Neilson 
Institute.

HOT and Reshet to partner 
for new OTT service

Reshet has found an answer to Kes-
het’s upcoming online platform, 
and reportedly will join HOT’s new 
OTT project. According to TheMark-
er, the pay TV operator is planning 
to acquire the Israeli operations of 
Artimedia which will service the 
new platform which will sell ad-
vertising to tailored target groups. 
According to the report, the own-
ership will be split between HOT, 
Yedioth Ahronoth Group, Eli Azur’s 
media company and Reshet.

Fremantle beefs up creative 
team

Fremantle Norway announced that 
Ida Jørgensen is joining the company 
as Head of Non-Scripted. She will 
join the management team of the 
prodco which consists of Mira Kahn 
(podcast chief), Jeanette Akersveen 
(CFO), Magnus Due-Tønnessen (COO) 
and Petter Testmann-Koch (CEO). Ida 
Jørgensen joins from The Oslo Com-
pany where she also served as Head of 
Non-Scripted. She will start her new 
job on March 1.

CJ ENM launches brand-
new music game show 
My Boyfriend is Better for 
#MIPTV 2022

My Boyfriend is Better is an unprecedent-
ed music entertainment format that 
features boyfriends’ fierce singing 
competition and girlfriends’ strategic 
betting game. The show comes from 
Won-woo Park, the original creator 
of The Masked Singer, which has been 
locally adapted in more than 60 
countries worldwide. His ability 
to develop a unique yet universal 
concept is widely known through CJ 
ENM’s Top Gear Korea, Superstar K, and 
Melody to Masterpiece.

The Voice cancellation 
will cost RTL 15-20 
million euros

RTL Netherlands’ decision 
to stop The Voice, The Voice 
Kids and The Voice Senior for an 
indefinite period of time will 
be quite costly, Marloes Gaaf, 
dentsu analyst estimates. The 
calculations based on current 
GRP prices show that the ad 
revenue of The Voice is around 
9.5 million euros, while The 
Voice Kids and The Voice Senior gen-
erate 4.6 and 2.9 million euros. 
Additionally, the sponsorships 
bring another 4 million euros.

TV 2 announces new content 
strategy with ‘fewer and 
bigger formats’

TV 2 Denmark announced changes 
in its content commissioning as part 
of the Strategy 2025 - TV 2 Play to All. 
This will mean that the broadcaster 
will commission production attractive 
to young viewers but also appealing 
to various target groups on various 
platforms. As part of the change, TV 
2 Play’s content chief Sune Roland 
is leaving the company and Dorthe 
Thirstrup will head the new expanded 
programming unit, which will focus 
on ‘fewer and bigger formats’ in all 
forms of genres. TV 2 is also setting up 
the new department for Acquisitions 
& Partnerships which will be mainly 
focused on TV 2 Play’s offer.

Both Keshet and Reshet 
increase ad rates

Globes reports that both Kes-
het and Reshet will increase 
the ad rates for the contracts 
singed in 2022, by 3-4% and 7%, 
respectively. Experts expect 
that the average price increase 
on the market will be around 
5%. Last year, there was 
also an increase of 3-5%. It is 
estimated that Keshet holds at 
least about 70% of the revenue 
from television advertising. 
Also, one rating point costs 
twice as much on Keshet than 
on Reshet. It is estimated that 
50% of the entire advertising 
cake in Israel today is divided 
between two giants - Keshet 
and Google, and both are in-
creasing their prices. In 2021, 
TV had 36% and digital 38% of 
the total ad spend

Rabbit Films appoints new 
board

Rabbit Films has revealed today its 
new Board of Directors. The board will 
be chaired by Mr Mikko Laine, an in-
vestment banker with several decades 
of experience from the finance world, 
most recently through his own private 
equity company Broadius Partners. 
Ms Päivi Anttikoski will bring to the 
board her vast knowledge from the top 
of the Finnish media industry: she is 
the former Editor-In-Chief of Finland’s 
largest newspaper Helsingin Sanomat 
with a long prior career at Finland’s 
largest commercial broadcaster MTV. 
The founder of legal services compa-
nies Fondia and Vestra, Ms Marianne 
Saarikko-Janson will contribute with 
her immense experience from both 
the legal and entrepreneurial fields.

BBC Three acquires hit HBO 
Max dating show

BBC Three has acquired a brand 
new 10 x 45 hit US reality dating 
competition from Warner Bros 
International Television production 
where three single women are 
tasked with sorting out the good 
boys from the bad. Hosted by come-
dian Nikki Glaser, FBoy Island follows 
the adventures of Sarah, Nakia and 
CJ - three women all looking to get 
into a serious relationship with 
men who really care about them. 
The good news is they have 24 guys 
to choose from, the bad news is 
only half of them are interested in 
forming a relationship, while the 
other half are self-confessed bad 
boys only there to win a cash prize.

Ad sales up 20% in April 
in Norway

In the first 4 months of the 
year, the Norwegian ad agen-
cies sold advertising worth 3.3 
billion NOK which is 11% more 
than the same period last year. 
In April, only the spend in-
creased by 20%. 1.3 billion went 
to digital media (+7.2%) and 1.2 
billion to TV (+9.5%).

ITV Studios partners with 
Samsung TV Plus for the 
first time to launch two new 
channels

ITV Studios is partnering with 
Samsung TV Plus for the first time 
to launch two brand new channels 
in Europe, bringing hours of much 
loved content to viewers. The new 
FAST channels, free ad-supported 
streaming TV, with associated 
AVOD, include the following: 
Storylands - a brand new channel 
set to become the home for the best 
European drama, produced by labels 
which are part of ITV Studios. A 
dedicated Hell’s Kitchen, which will 
feature round-the-clock episodes 
of the hit US version of the Gordon 
Ramsay show.

APPOINTMENTS DISTRIBUTION ADVERTISING DIGITAL

Red Arrow Studios 
International scores new 
deals for Stealing the Show! 
and Beat the Channel

Red Arrow Studios International 
has scored a new wave of inter-
national deals for Stealing the Show! 
and Beat the Channel, the top rating 
entertainment formats originally 
produced by Florida Entertainment 
for ProSieben (Germany). Stealing 
the Show! has been sold to Tin Can 
in the Netherlands and Bandicoot 
in the UK, while Beat the Channel 
has been optioned by Boxfish in 
Spain, ITV France in France and July 
August Productions in Israel.

HIGHLIGHTS
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